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I, What Is Television 

. A Chimiiel to life (?) 



-larhe aliens are com^fg. Suppose your favorite outer 
apsux dwrac^r was making its fInA trip to earth t^ndi 
stc^^ied by your houae one night j»ist after eupper. 
Imagine the acenel JBvefyone is aStting anHind the 
room with -their attention glued to imagea moving 
across the front el' a box. Hie alien is puzseled. 

\ " 




you reply, 



"What is this behavior?," it asks. 
••Oh, we're just watching a 
trying to stay cool. , . 
"But what's that ihingr 

After a hmg silencayou siuUenly realize it's not 
going to he so «asy to make this alien understand 
television. 

Xan you stay for a few days?," you ask, wondering 
to yourself where you are going to begin. 

Talevisidn ha9.bea}me a perman«it Hxturo in the 
living rooms of homes across our land. But it wasnt 
alwa>^ so. At one time television itsetf was the ^ien 
which came upon a familir sceiie qiHte different than 
today's. Even your parents may remember the .pre- 
television era or tha early days irfTV Now television , 
Th almost like a member of the family Aa such, TV 
influences what a family is and what it does- Given 
thp extreme anumnt of time and attention family 
ii;iembers give to TV 'that is both for better and for 
worse. 



According to one study by a m^jor university, 20% 
of young children preferred TV tt> their own mothere, 
and 46% profierred it to tl^ir fathers. Hiat is due to 
the fact that children watch TV an average (if 30. 
hours a we€^, or 1,SG0 lumrs every yrar. A child 
spends <me-third (rf'his or her waking liraurs watdiing 
televisiim. By the time the average child ^ters kin- 
dergarten, he or she haa already ^nt more hours 
learning abt^tthe world htmi TV than she/he would • 
apemA in a dasBonmrn eamii^ a coU^ d^iree. 

But statistica certainly do cot tell the whole ^»ry of 
TV in this emmtx}^ This ii»dem invention is a giant 
communicationa system linking.people amiplac^for 
and near. It has become var winifew to the World. 
There are televl^on evente that remain with vktwers 
for a lifetime— the .weiUing i^a prtnoe and inrincesB, 
the fun^ <^a atatraman, the tra^y of an airliner 
crash, the triumph of a e|»ace launch, the agony of war 
in a cmmtiy gIimw nr far away. 

Iblevtsion is also an electronic mirror reflecting 
our lives and our cultures. TV presents neira and 
cq>inions, iditaa and learning, customs and traditions, 
imagination and entertainment, lid^styles and 
values. It brings us information as ««H as ei\|oyment. 
Some {Hnograms, however, just waste the time we. 
could spmi on something more worthwhile. Other 
programs create distorted or false impressions of the 
wNirld ai^ jpetqile. ' . " 
' Just how important is television in your life? 
Former President Jimmy Carter once called someone 
in Iowa to ask his opinion about an important na- 
tional concern. He was trying to contact tl» "avorage 
person" for comments. When he got through, the 
Pti^hkn tcAd to call back later becausHheparty 
was watt. teJj^tVision and didn't want to be inler^ 




ru|>ted. Can you bieUeye sooieiHw wMild actually do 
that to the Preddent of the United States? It's true! 

Th« television ia only, an atfttronic machine, a 
communication^ tool at ov^msfioaai, We' have the 
intelligence anfl the right tojfe in control. Sometin^ 
however. TV seems to coimol as. com^ain 
about nxA having enough firee time to <b^l the things 
they would like, yet they devote many hours to TV. 

Qfti» daUy ^Mdulm are idaoi^ anmiid partkmlar 
programs. Yon vfky know people who would rat^ 
spend Iwurs in front of th^ tube than a £aw minutes 
with firiemib; . 

In todays wi»ry it ia natural fer.iiio«t (to to waich 
television. Some*of ua spend many hours; ethers ml- 
dom turn TV on. The purpose «f the i^e^ Mirwr is 
to help Biake this natural oeliviti^BfiradhMcioiisai^ 
o^istnietive for you. Tli^ ««ttdy idll iiot fbeusjust on 
' what is wrong with television. It will also empltamse 
the positive and practical aspects <^iHjw to select, 
apprvmt^ a^ ben^t ftom what the m^um has to 
• otfer. A»afi>iTOofooe-\TOy ^wnwfcinfc^ 
can be a very passive csqugrteioe. But it can also be 
used in an activa, halpAil w^l^ouich our Uves^ 

Why s^udy abdUt television? Kbtar alien friend may 
be able to prDvid^ ah ans\««r after a week of inteiisB 
ol»ervation. But would you? Wb are going thixK^ a 
technological revolutk»n. We are so close to it that it is 
dimcnlt for OS to aae ita^fiBets on our dai^ It ta 
good for us to stand Wk to look at how we ali asing 
our video* invention and to evaluate) the eminsous 
impact of Revision on ouar society' Mm have this 



opportunity m^— to study that familiar electronic 
pwtnre box and yourself as a member of the TV gen- 
eration." • 



1. W^t are some of your favorite TV programs? 
ipniaiis ittliat>XHrlike iMMmtthem? What kindof 
imgrBBU do you diaiace idost? Why? 

2. Describe how you felt the last time your iV set 
w«jt on the blink? How did you fill the time with- 
out it? • ^ 

a: How tmpc^ta^ do ym l^ fV is for you? lifb so 
^ easy to flip on the television set and watch it for 
V houraSuH>o6eyoijrTVwasIocated.inaalos8tai«i 
you h^ to take it out ami plug it in each time y«i 



Wimld f^lMl»r (tf ti^m dtaatiims dteoga yiHir TV 
viewing habits? How? ' . \ 

4. Imagm© that you could design a room that would 
be perfect fa^ watching 1^ What would it look 

% lite? Where would ft be 1 ^ated? Describe it to the 
dam. - 

5. What are the 10 fWite activities of the students 
in your class? Wh^e does TV rank on that If 
you hiulito die(»s (Rie f^tlu^e activMaa to n^Aa» 
Uie^rkbm viewing in ymumt kt mii yeax, t&uA 
wouki you ciKwse? WaaM you coasitto doiag aa 
exp6rim^likedi^^i^,orwhiyn^? ° 

6. Cttiffiitt4Mtiim and oowiamnHy caa^ fkom the 
rameorigbial wonL How are ti^ir m^ninaa simi- 
lar? Does TV as a Dffidhmi of cammnnication help 
create a mxtm of comraunity anamg po^? Wlqr 
or «diy m^? Bow is "TV "community" #fl^«nt 
^^ <^hertaFpe^tf cwaaiaaityyou eaperiwiee; 
ycir fiuBi^ y«tr iieli^Aaviiood, your a^M^ 
parish on Sunday morning? 




V 




Activity . 

• • * 

1. ' Adc yonr parents w mnte adult iriiat it was like 
Ipowiiigup in tim eartjr fii^of tdeiMii {tf* befoxie 

. TV was invoiced. WhaUlidtitey^ with tl^ir free 

' tina»?liimroayfwntto^b'g|fcere^n^ag^|day 
them fin* U» d^s. * , 

2. Kcjpp a log of the programs you wstc)i fer a week. 
Use die fonn provided 1^ your tead^ Cmi^Mre 
jfour TV^watchii^ with ifae other kinds of ae- 
tivittee' you did during Ums welk. Are ymiosur- 
pri^ by Uw resuHi? What tia^ during the day 
did you watch TV the BMHit? How did your we^- 
day and weekend viewing hahits diffief? 

3. ABout2%ofthefiuuliMitotheU^donot own a. 
TV set. Bli^ have no set because they not • 
to own one. Do you know anycme like thU? so, 
interview them and report back to tiM class. 

4. ^art a TV Bcn^iads.. Look forartidM, cartoons. " 
ads, photos in newspapers and magarin^ which 
comment on televition and its ^et on our lim 
Write in your own o^rvations, reactions and 
ideas. Draw your ow;n eartooiw and artwcnrk. 

^ Create a cover tl» scrapbook that t^ the 
story of TV in your familyi Keep p^Uii^ to this 
acrai^k as ypu have new TV .expo^bnoes and 
(ind new material. ^ 

6. 1^ an ^qterimmt For oneday <»• coie week: DO 
NOT WATCH TV Kei^ a journal dTyour fedings 
aiMi what you did ins^^ (tfseefaig TV. Share the 
results with your dad^ gnntp cit ymmg pei^te 
did just this and puUidied thdr diaries in tibe 
book Zrislea to Vu (DorriM Kavanau|^ ed., 
Wu^onan Publi^ng .Company)- liook tfaop 
bode in your sdiotd/parhdi (H* puUk lilnaxy and 

• ccHniHune it with your diaiy; L,-..." 

•6. Conduct a d^'^n^ing tiie £idlewii« statoa^ 
Seventh- and eighth-graders q»nd all ds^y in 
school leamii^f. T&y should be alkiw^ to rdax 
and eiuoy as ipuch TV as Uiey W4nt in the aft!»^ ^ 
noohs and! (HI weefcemte. 

« 

7. DoarepmtiortheclasscaUed*TViaaBtoberof < 
the Family." Base it onyour discusaipbs with class . 
and fiimiiy ihemb^ Some areas to^oosider. the 
effefct of TV on eatii^r/sleeinng habits, attitudes of 
family toward TV, ^ number of sets and the 
number of family membeiB. 
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989b of Am^ican htm^ (83 J million) have 
atMastoneTV. 

liost <tf the m^dnii^ 2% have made a 
ddOterate d»riee ^ to have 
Mtire Americans own TV sets than have 
imio<^ bathrooms. 

4eib oCtlM pDpttlatkm watcl^ TV as it eata 
dhuMor. 

The TV srt is <m in t^eaverage htane 6 hours 
and 44 minutiK emylbijt 
Children-^nd mo ra Um e watdiing TV than 
doing ansrthing el^ exssesn^ doping and 
attendii^ sdiool. 



2. Vabicties Op Beauty 

Is It the RetiJ ndng? 



Imagine a wotid vihsfe poor gr«<k« are always 
raised, parking sfiacet^ are always found, teachers 
and parents are— ulttoiately— -always und^^^and- 
ing. Imagine a wtn-td vdiere crin« nev^ {wys, harid 
work always pays, and doeloro Wever refuse to make 
(louse calls. 

Now imagine'a world where 50% of tlie people W 
victims violem». Imogiiie a wcoU where more par- 
ents are divorced or wkbwed than m^lFied. ImBgim 
a jtforld where 20% <tf the workers ai4 police or detee- 
tives. Imaging a world where 60% of the people are 
male. - " ' 

i Both worlds 'hre imaginary yet real, for they 
e?i8t ~cm television. The first world is rose-colored; 
the seccHid. dark and grim. 

Ilrlevi&ion is a world in which fanta^ and are 
mixed, a worid which sometimes makes us feel good, 
semetimes frightened: We see clothes, cars, rooms 
and furniture like ours. We see characters who are 
like us or our family, friends and'Oeighbors. But look- 
ing at TV is like looking in a fVin-house mirrqf: We see 
in adistlarted way. We often expect our world to be like 
TV For example, we expect our doctors to cure us of 
all our ills^and to comfort us. We expect our doctors to 




be like Ckmzo Gates and thipper John in TBrapiier 
John, M.D." doctors cwnwtimes call it the '"Marcus 
Welby Syndt- me.** named because of that enor- 
moualy poimlar program. Ik. Welby, played bf Robert 
Vpun§, was understanding, competent and close to 
perfect and yei he seemed real. In fact, many viewers 




Abe VMa ainnd «a M «M **9ani«y i^er," wl^ l^rw pro 

Joe Cdffey on Hifl Street jE^Mfi,** two of the moO. pt^mlw recent police <irainas. 
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wrote to Dr. Wttlby for medical aivitxt. Robert Young 
was so Htroogly identiH^l a» Dr. Welby that h« wajr 
hired to do the Sanka commerciai Do you know why? 

Why is it so difTicult ta see the) differences between 
fact and fantasy on TV? One reason is that many 
shows contain element6 of reality— even those that 
are science fiction , such as ^Kni^t fUfter." or filled 
with fanta»tic stunt scenes such as the "A-lkaro." 
They are based on thoughts and actions that could 
pnssibly happen. If we look beyond the fantasy and 
science fiction, all programs teach us mimething 
about our world. They often bring to mind the strug- 
gle between good and evil. They show the feeltnp of 
lieople. But because th^ time is only £K) tofiO minutes, 
they dont give us th« "entire picture. In real life, 
similar problems may be there, such as peer pressure 
or winning a game, but they areiA solved so quickly 
or simply • 

^ We do turn to television to inform us about the real 
Yet news shows are blending more and nwre 

Entertainment iniq their presentations. In addition, 
the selection of the film clips, the words and tone of 
voice df the announcers, and the interviews with 
"eyewititesses" or "experts" give the news dhows a 
'slant or bias. If a news ^(n9 pivsents a film clip of a 

Tisi fight at a rock con<«rt, what im|»«^i<m would 
yt^u and your pprepts fc&ro? Yet it may have been the 

u only iMt^lem at a conlcert attended hy 10,000 pe«q>le. 
Walter Cfonltite, now retired, always ended the CBS_ ' 
IMightly News" «^ith thr words. "That's the way it is."" 
Was it? Or was it the way tlx? CRS news team saw 
events? . • 

TV has presented many mini-seri»?s in the past few 
years that are based cm historical pei^ylr. facte and 
places, but the writer filled in the details and a«^led 
dialogue. Fact and fiction are Mended, events are 
made more exciting, characters are added or igncNn«i. 
Tliese dncu-dramas entertain us. It is hard to tell 
what is real and what is fiction wi^n you see a docu- 
drama. Roots, an immediate damic. was watched by 



millions. "Eleanor and Franklin," "Holocaust/ "John 
F. Kennedy" are alksamfrfes of docu-dramas. If you 
saw any of these, could you separate the fact from the 
ficti<m? i&aet would fin4 it hard to do. , 

Stmiettmes TV rais^ our expectations. We want 
life to be snuxHth and we want to solve our pn^ema 
quickly; We want our fH^ids to staiHl by us as they do 
on TV despite the ups and downs jof all fViendships. 
We w£tet our w ^Id to be [deasant. 

On Uie oU^r hand, TV sometimes makes us fearful 
of our world. We/all into the trap of Uiinking that 
seeing is believing. We, begin to believe that mug- 
gings, murders, rapes and assaults are n}ore common 
than tlu^y really ere. As a omsequenctif <^ this dis- 
torted view ofri^lity, many people take on a negative 
attitu^, a sei»e irf'lK^ielesfim^ and ffi«r. Stniwtir -m 
we fcHTget about all the people who an? tryipg (alive «. 
Christian lifestyle. 

When you watch TV, remember some things are 
factual. 11»y really did happen. Hie news wmtld be . 
an example. Other 4iow8 take a p(»sible situation 
and work a story around it. Tltey are fiction, but they 
could hi^i^n. Docu>diamas take a factual situation 
and fill in the giai» to make an interesting stoiy Next 
time you watch TV, ask yourself; Whu^ is this— fact, 
fiction, some oi each? U it real? 

IMscii«don Questiotis 

1 . Name one of ymir favorite shows and describe why 
you .like it. Is it realistic or unrealistic? tkwjs it 
paint a rose-eolored incture ctf the world or a grim, 
dark picture? Is the plot believable, the characters 
realistic? 

2. Whatpn^amsdoyourpwrentslike? Why? What 
prc^n» do parents liki which you dislike? 
Why? When you watch TV with your parents, or 
^ith your family what kind of converaations do 




you bav«? Do you prefer to watch TV «lon(i<^ with 
aommtm? Ho you ever disettia tiu> simma while 
they are on qr my such things as ^He'd never do 
. thatr 

3. What are the pros fmd coiui of fk}cu^rMi«a? What 
is the responsibUity of the TV imMlucerB and writ- 
.ers in in^senting the t^uth? What ai^ the region- 
nihilities d" the vie^r? 

4. In what ways does TV present a true picture of life 
in the United S^tea? In what ways does it paint a 
false picture? 

%. Soap i^ra fans sometimes "say that the soaps are 
nmre r^Ustic thlun prime time ^owa <Mr situation 
comediea. Do yim agree (o* dii«pee? lyiuit is the 
most true-to-liie soap? The moat exaggerated? Do 
you lil» the soapif? Wl^ are t!^ aopopidajr? If «w 
picked five gosp^ values piurh as love, faithful- 
ness, merqi; i^ngiveiysf. peaeemahing,i could you 
fmd examplea^these in the soaps?Coukiyou find 
soaps where the pecfde Hev^ lire these values? 
What dora this say about tl]« people oOitl^ soaps 
and' the lives tlu»y live? Co real people have the 
. san^i^dblems? How would you diani^ the stmries 
'and characters to bring tf^ gospel values into 
thesKKipa? 

6v In the movie "N^work" the «jiam:ter Howard 
Be«tle. a TV newscaster, 8a3rs, "You're beginning to 
think TV is the reality and your own livi» arent 
real." Do you ever feel li^ that? Dd your friends? 
Dd you think TV influences the way you see the 
real world? 

« 

Drvjdethe class into groups and ask each grmip to 
watch a different nightly news pn^prma. What 
was the lead or fjlnrt story printed and how long 
was it? If possible, listen to the nightly news show , 
for i»ie,week;*How Often was the ^€«d firiUMfy about a 
disaster such as a fire, e^iooting. thnrat tti war? 



2 Compare the Ie«i atmy on th^ nightly TV iMWB, 
show with thi> eame itoty as repmied in the news-' 

. paper. Was the story in the headlines? Was it on 
the front page ot buried in the paper? In what 
ways were the stories the »$me7 In what ways 
were they dtCfermt? 

3. liot the OGoqiations dT the (ImriH^^ you r^- 
larly si^ on TV. How is th^ .^b ^esi»nted? For 
example, does it seem diflRmilt, easy, dangerous. 
gtamonnj»? Describe the bo^se& 

4. Askafi^ter.joumaliator|^iced!kertofi|ieakto 
the dasa about h|p or her^ob and how it por- 
trayed on TV. Or interview an adult about his or 
her job. How is the joh p^sented on TV. or is it 
"invisible'* on TV? 

& If your community had/ refugees from another 
country^ what would they learn from TV about the" 
following: 

• People over &) 
e Repoit&rs 

• Ch^hes woim;n wear 

• Most important things in our lives 

• ^fewl&ait; 

• High school students 

• Religion 

6. Havethreetofive volunteers ^ge a melodmma- 
tic inddcmt^iKliaaas^K^ingoranarguninit (Do 
not lell the tlam wh^ the ^t will occw;) Then 
ask the students to write down what they^tnea^ 
sed and ask }li€W'to con^>ar<| their "eyev^toem" 
acoranta. For added Um, use props and sta^ 
elc^bes. 

7. Laokupthefolbwingtermstnthedictionary:fact. 
hiskHi^ fNAijWi, news d«»uneataries, dranui, (sm- 
tasy and science fiction. Define these terms and 
diteuBs tiwir relatiffit^ip to i^;^ ethm'.'Uder to 
the TV log you ^efit with the^irst unit. Identify 
each i^w with the categories that may fit it 
Example: "M*A*S*|r could have elements of 
fact, drama, hi^ory,4|ctmn and perhaps fantasy. 




8 



Id 



3. ComMERCIALS 
Itiis Show Is Bmii^l to You b^^ . . 



■ It ia estimated that by the time you reach theagfd* 
17, you will have seen more than 360.000 commer- 
cials. Why are there' so many 30> and 60*8econd ad> - 
veitising messages? The reasona'are simple: TfeSevi- 
aion iHtHSrams are very expensive to predtMse «nd 
transmit, ami television adverti^i^ ia ver^ inst- 
able. For the opportunity to millions of viewers 
at one time, advertisers sometimes |my as^uch as 
$400,000 for a ^second spot^But TV commercials 
sell product8«mi the adv^tisen know thegf will ^ 
back th^ir huge investments. Commercials also 
proviKle the large pit^ta mosft television networks 
nu^keeadiyear.' 




These short m«NUigc» not only influence our bid- 
ing habits, but they aim have a fnvfound efl^ m our 
overall attitucfes and behavior. CoaBwtic,ecn&OH»r-. 
cials, for ei^ple. not only sell certain laoducts but 
they attempt to define our concept of t^ayty and tell 
us what to expect if we hwk lUie |he model. Beer 
commercials try to give us the image of man as tl^ 
"macho male" and to tell us how men should relate to 
each other and to women. Like all TV prt^rams, the 
commercials have a point of view, some i»^rticular 
way of looking at life. In nteny commercials the most 
important nwcsage ia.not what is said tmt what is 
implied between the lines. How ffarynt qiell relief? 

Commercials are very elev^ly dime by some dfthe 
highest paid profesaionala in the business. In the 
space of a few ttooi^, they communicate m entire 
message, painlessly Imt persuasively. The meraaipe is 
simple. Buy this prpduct However, few commercials 
say this directly. The message is hidikn behind cap- 



tivating images that move in rapid succession, 
backefl by catchy theme music. A comnwrcial sells its 
product by associating it with qualities that people 
admire or de»re. The toc^paste ad implies that if 
you use this articular tnaml you «vill never have to 
worry about having dates. O, if you drive this make 
of <»r you will be respected by your friends and 
nei^bcHTS. 

Watching commercials, you ooidd conclude that ev- 
eiytfaing ia for sale. Bny the right |»tidfH:ts. tiies€ ads 
sa^, and ;ott can beccmie am«cti ve, aosqited. success- 
fblfridi, powerfU. Ccoimu^rdak imply that you can 
buy haf^n^g. Commercials sell a value that says 
our hap^ness <^>ends im tlM» Mud an^ quality 6t 
products we posa^ Put another way; much of televi- 
sion^ mivertising iewm OB with the message that 
thin^ are mare impmrtant than pec^e. It can even 
nmke us feel Uwt are not wmthwfaile unlecs we 
have certain things. 

Our QuriMian faith gives us a different perspet^ ve 
on who we are. Jemia came to reveal the love of the 





^mm youK 15, im^^ m mr^ 
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Father for each one of his children. It doesnt matter 
what they have, or ^hat they weJf^how they look, the 
house they live in, the carthey drive, the tteodorant 
they use or where they go on Anacatioii, What is impor- ^ 
tant is the gift of life itself. How we use our individual 
gifts in>love and ^rvice of other, pec^lje is the honor 
we pay to pur loving Creator God has first loved us • 
and we return that love hy following the values of his 
son. Jehus Christ. 

dommercial television metm to provide the public 
with free entertainment. But there is a price to pay, * 
not only in'the money we spend to buy the products 
that are advertised but in allowing ourselves to buy 
into the false values hidden in the ads. Commercials' 
are a form of m^iHMiganda and a powerfd meana of 
perBua^ion. The wise viewer is one who urulerstandB 
how commercials communlf^te and Uie kind of influ- 
ence they can have. This is the person who not only 
critically evaluates the product adverti^, but who 
analyzes the hidden consumer valu^ by the light of 
Christian faith. 

Discussion Questions 

1 . Advertising presents a true picture of product^ of 
well-known companies." Do you agree with this 
statement? Why? 

2. Billions of dollars are invested each year in televi- 
sion commercials because advertisers believe that 
they worfc. Why do you suppose there is such a 
strong feeling alxtut the efFectiveneajs of 30- and 
60-second messages? Have you ever purchased a 
' product because you saW it on TV? 

3. What is the cleverest e^d on television right now? 
Why do you like it? What is its appeal and how 
doe.s it tie its product to that apiMjal? Is it honest? 
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4. Proctor and Gamble. j»m of the compani^ that 
advertises the most on television, suggests thAt 
there are four basic questions to ask yoursi^in* 
analyzing ads. Do you agree with these: 1) Wlial 
does the ad promise me? 2> -Does the premise meet 

' my wants, needs or interests? 3) PN| I newl hiure 
. information? Where tan I get it? 4t Is the aij^ver^ 
tiser reputable? Where can i check? . 

5. Read these passages from the Bible: "^althew 
6:19-21; Liike 12.16-21; Mark 8:34-38. Discuss 
their meaning. How do they relate to television 
commercials and consumer values? For example, 
"Where your treasure Is, there is your heart." How 
does the materialism which ads iMnomote conflict 
with Christian alues? 

6. ° Public television does not have commercials like 

those on commercial TV How, then, is public tele- 
vision financed? How much public TV do yt»u 
watch? What kinds of prc^rams? Does theiack of 
commercials make a difference in your viewing 
these pn^pams? Explain. 
' 7. rk> you recall seeing any spot messages on TV that 
do not promote commercial products or services? 
Many of these fall into the categon? df public ser- 
vice announcements. Make a list of some you have 
seen. What do they attempt to do? How do they 
dilTer from a»mmercial advertising? 

Activities 

1 . Ask your parental why they buy certain branda of 
products. Have commercials ever convinced them 
t(| try another brand? 

2. Pick one television commercial and analyze it by 
answering the following question^ about it: What 
does the ad say? What does it promise? What doe* 
it imply? What words aire used to describe the 
product? What images are used? What reasons 
does the ad suggest for buying the product? 

.3. Oft«n commercials include jingles or slogans. Why 
do advertisers um these? Prepare a list of current 
jingles/slogans for the class to guess or prejmre a 
cassette tape of then\ without brand names. Quiz 
the class. Here are a few for starters; "4 out of 5 
doctors recommend ", "We're .doing what 
we do best." "Sooner or later, you'll own 
it's the real thing." 

4. There are many f^rsuastve advertising tech- 
niques. Some are listed below. Either individually 
^or in fivifall groups, find examples of commercials 
that de^nonstrate each '.«chnique. Some fiech- 
niques are: Camera clo^up; special swund effects; 
special lighting effects; jingle/slqgan; use of celeb- , 
rities l;o endors» products; words like "new" or 
"imimjved**; scientific-sounding words; promises; 
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nt; ^4aikiii« ditSf — uih^^r way" 
Kk'kip Ifiick of ail the TV commerciab you vtew 
Uidjaiy <atW nch:. 1 or eveningl Make m thmrt of 
what vr>u tin ihi^ left of the chart UbI each 
tniii^is^rcial by ihi? lime jp^ritid it ^iji dtuiwn (i.e,* 
7 Wl 7 30. 7 3I> 8 001 On thr right t^id^ of the 

k mdn <»f prcsdifici^^i U ti^ . rare. g»in8«^, j^mct^i^ , (ood 
Whiit c^^fia^a^ioiiti cm you dni«i^ from the kii^issf of 
l^^r^iiiit«^ thiit -ne adv^rti^ mt^t and tht tim^ 
|M*riiMid m which they urt^ j^^hovvn? 
Iher^^ ait* t wv^ hahie iypi^ of bmak«^ on ciimm^rci^l 
TVr th^ rammi»rrial ad and the public SBrviw an- 

V^VjrKrniB; m l€»iim^, cr€>ate a mnimerttai ad to 
th^ people of your community un your 
*^'h fir p^irt^h Y%mt cc»mmerdal ^iihouid he 
f>^ri?iu^iitv#* U*#*fmi^, wurd*^, imagf^ jmgl^ 

h Ui^ii4 ^l^mn' Sernion im the Mount f Matthew 
,5 11! I Pick out cme heatitudf that inti^rest^ 
you and c^iy^ mimrthtng tmpirtlMnf for your 



hf<^ Working in t^mtiB naakt^ and pertbrm a 
publk »ervi<^ annoum^nn>nt that will tell 
your c\m^ the mes^ag^ of the he^titudf* in a 
convincing way Which prc^Kl did ymi lakt* 
doing best? Why? How wen* they uHk^ and 
differt'iit? 



It imth an advertiser b^tiwen $100,000 and 
$200,000 to place a oiu^-minute commi^rtial on a 
pritm? tim^ TV ^how The mrmt expensive adv€»r- 
tij^ing time iiv-on ihk Super Bnwlr $400,000 per 
halfjxatmte. 

The m^r TV advertiaere spend millions of 
didlars each year to purchase commercial time. 
For ei^ample« all the makers of mh drinks to- 
gethcHT spend more than $S00 million annually 
One manufm^urer of htaisehold producti^ alone 
Hpendj^ mc^e than $5fN0 million. 

Th^ totaf national price tag for ^vert ming in 
in estc^EH of $61 billion. That cin^s every family 
^n average of $718 every year, which %^ added 
into the price of the products it buya. 
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4. Anatomy OF A Program 

It's a Credit to Everyone 



"M* A* 8*14" wa« one of the most popular shoym 
ever produced. When it was announced during the- 
spring of 1983 that *\te last "Rt* A*S*ir show would 
be a Hpecia) two-hour presentation, peopk all around 
the world responded. Thousands of ''M*A*S*ir par- 
ties were held. Some people came to the "ftf^A^S^H" 
evenlM dressed as their favorite "l|*A*S*H" charac- 
ter. 

A teenage girl wrote to a cable network and asked, 
"Do you think that there will ever be an all- 
•M*A*S*H' chanoeir When que^oned. "You mean 
24 hours a day?." she replied, "Wfell. Just the waking 
hours would do." Why do so many people watch 
"M* A*S*H" repeatedly? Do you knuw that in some 
cities in the United S^tes you can ^ *M*A*S*ir 
three times aday? Why is "M* A*S* HT one of the most 
popular and profitable series in tl» history <^TV? 

One of the reasons is the people involved. There are 
many elements that go into making a television pro- 
gram. Producers, directors, soiptwriters, aeitaa and 
t«>chnicians are key people. Perhaps ''M*A*S'H** was 
so succa^ul because all of these peofde worked to- 
gether so well. They produced a series that attract 
millions of viewers each time it's aired. 

Every TV program has a producer, a person who 
spends money to hire all the pe^Ie involved. This 
talent includes the director, the actors, the dozens 
people behind the camera and, roost importantly, the 
scriptwriter All productions start with an idea that is 
turned into the words of the script. The director then 
translates the words into visual imag«^ Hie editor 
then assemble^the pictures into scenes that dnmld 
flow eiTortlessty arross the screen. Hie results vary 
from thfc truly awful to the mostly mediocre to the 




occasionally excellent. The excellent, like 
''M*A*S*H,* stand out from the majority of thi! run- 
of-the-mill ^ows that are ground out season after 
'season. 




The people who made ''M*A*S*H*' each week" 
worked together as a unit for many years. During 
rel^rsala. tJiey &11 cmitributed ideas toimprove the 
«^pt and the action. Mo^ other sImiws do not have 
such unity behind the camera. As we know Irom 
'•M*A*S*H,'' when there is unity, the viewer can 
sense it. The next time you watch a show, think about 
how well the people behind the camera have done 
their jobs. Did they work as a team or as individuals? 

Discu^on Quesdons 

I "M^A^S*!!" seemed like an unlikely series to be 
such a hit. It prolonged.tte Korean war at a time 
when people didn't want to think about war. Why 
do you suppose millims were attracted to the show 
anyway? 

2. The Mobile Army Surgical Hospital <M*A*S*H^ 
unit deals with the sufferings and tragedy of war 
with a great deal of humor Does having a sense of 
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humor s^m important to you? Why? riow do you 
think the personal relattimshi^ of the actors off 
camera affected the humor portrayed on camera? 
Of the new shows that have been inUoduc^ this 
TV season, which ones do ypu think are well pro-^ 
duced? Do any of them compare with "M^A*S*H" 
in quality and p<^ularity? Which on^ will iast 
and why? What do you think went wrong with the 
shows that you are sure will get cancelled? 
Is teamwork always the best way to work with 
others? JiVhat role does^a leader play in a team 
situation? Does the leadership role iwcessarlly 
imply having to b6 number one?4f you are not 
number one are you a l<^r? Diimiss these con- 
cepts of competition and cooperation* How do 
these concepts relate to TV programs, church 
committees, to your family, to your life? 



Activities 

1. your parents their evaluation of ^^M* A*S^H*'. 
Do they have some favorite programs they would 
consider equal in quality to this successful series? 

2. The Christophers, a Catholic organization, gives 
out awards each year for superior n(U>vi^ ai^ TV 
programs. The director stated tlie criteria this 
way: We look for works whidi affirm the high^t 
values of the human spirit^ which exhibit artistic 
and technical proficiency and attain a significant 
degree of public acceptance*" What does he mean? 
As a rule, only TV specials are honored but in 1081 
the rule was broken and ""M^ A^S^IT was saluted. 
During the coming weeks of this television study, 
be alert to some pm^ible TV ^ows (seri» or spe- 




cials) that you feel meet the qualifications-above. 
As a class decide which programs de^rve awards. 
Share your suggestions with The Christophers, 12 
East48th Street, New York, N.Y. 10017. 
Imagine you are a succefl^ul, talented TV pro- 
ducer. NBC, the lowest^rated n^work, comes to 
you (deading for a sure-fire hit for its fall %hedule« 
What kind of show would you produce? Whom 
would you hire as stars? lb what audience would 
you want to appeal? \l^ite down some ideas >and 



Humonit/s 
Greatest Story- 




Hiim»«f/s gwQiesr swry is ft* heort 

oixJ forgiveness. Is is. mcar erf c*. o srory of 
ending lo^. 

Ye*, roo often, those w»h for leu 
corT^)eHing SKMiw feivesr the grecirew tirne Jn 
seeking cwjf on audience — reoching people 
where tfrwfy Itve. ofid vwwK, o«d lekw— ittfough 
modem rtwt^— wh^ ihe duwch hos relied on 
ifs posrm ond pK^Si lo <fc^Jver OwW 's messoge 
of love q*kI ho^ ^ we^dy doi«^ 

0/si^¥>6rTing ihe C<»holic Communi- 
cork>n Compoi^. yai csm Mp teduce this in- 
equ»y. 

You con he^ (»6dc*Ti the meaoge 
of love to everyone In every tcm»ep«. 



Cksnnmnicatkm 
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then share them with Uie dass. If you have time 
and the facilities, videotape the production once 
you have hired a director, actors, writers, etc. from 
the class. 

4. After the class discussion on teamwoi^ vs. compe- 
tition, write about a situation in which either 



tearalvork or competition can take place. Write 
two endings for the situatfon, one in which t^m- 
woris is used, the other in which competition takes 
place. Siare th^ witii your da^. 



Word Finb 
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Bek)w are listed 40 terms thatdeal with television {mograms. They are listed verticalij^ horizontalljii diagonally 
and upskie down, forwards and backwards. Find as many as you can. Join in groups of two w three and tcgedier 
try to And all tlw terms. 
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actor 
^ess 

assistant director 
audb engineer 
caltiie 
camera 
choreographer 
costume design 
director 
ec^r^ 
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edited- 

episode 

mm 

l^lhting engir^er 

make-t^ 

ntimphone 

network 

pikrt 

protftjoer 

pioductkMi manager 



record 

rehearsals 

script 

sa1|;Hwriter 

ssftos 

set 

sotmd 

8|»c^ effects 

^sponsor 

stagehands 



^agir^ diredor 

tafent 

tai» 

teamwork 
tedv^ director 
td^^fonquler 
teievisbn 
vak»8 

writer 
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5. CONFUCT 
j^f^^tiing Our Differences 



- How would ycHi <tescribe life without <»nllict aiid 
excitement? BORING! Right? TV programs are built 
around a conflict cht stnig^e. Tim is natvoral l^eaulae 
OHifltct is a part of life. We claA widi 'p«q)le, we 
overcome dntacles, we fight against nature, ai^ we ' 
are disappointed when we dont get our way or lose a 
game. We can deal wiUi tl^» conflict dituatii^ in 
various ways. v 

On TV shows the most common wajra to resolve a 
conflict are throu^ actitm and violence. In a study <^ 
TV shows 76^ a>ntained som| form of violence. 
Sometimes th^ violence is nec^sary and a|i|mqHiate. 
In the Civil War mini-series, "The Blue and the Gray." 

* the battle scenes were part of the expenence. How- 

* ever, in other TV shows, the violence is meant to keep 
our attention when the plot is weak. Violence can be 
used by a writer for "cheap thrills," not because the 
story calls for itimt to keep our interest. War example, 
crime occurs 10 times more often on TV than it does in 
real life. What programs are dependent on action and 
violence instead of well-written stories and strong 
characters? 



f 



StogeoA G&m^ni ^ the r^pMte that the nore 

he/iiia is l^i^ to he&ame in attitiide and Mtim. \ ' 

By mgt tbe average vtewer turn w^HmemeA UMW 
vk^fttil^lis. ^ " 

jBmes Garner piayeithB rale ctf* Jim Roc^cfiml im 
the ^kivB^te detective show The Rockfintl Files/' 
Rockford was^often sUiidk on the hia our was 
run off the road, he was pundied and t»d^ Bathe 
WW never more than stuni^ and never j^ooEybr 
hurt 

bi ireai life, in an interview, €kuiier said, Tve h«i 
thrc» knee operations, iHroke a bone in my ^piaeif 
broke ribs, knUckles,' all kinds dssItKaUoiw and 
sprains, Usm ligaments aiMl tendtms." And he only 
performed the lem ham^us stunts. His (touble did 
the dangeroua.atunts. 







Many parenls aad TV critks label 



^ ^AfAuH. Hbattfo yen Oilak about 'tlifs? 
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"Hie fictmn and vkilesoe TV is &iMd 
mm and women who one sfieeia! ^|t^i|ineiit and 
techniques to create the ilhis^ t^ mJ 
real car-chases. For exfuni^e, the stunt (buble os^ 
pn^ n»de out of l^t w)^^ haln wood (tl» wood 
used for model airi^anra) or s^rrofeam wh^ th^ hit' 
mdk other over the head with ehidrs, hcmrds and 
other ol^ecte, Ti^ sound wood iqplittiflfftodiAbed in 
Jater. 

I^iint meu and vnmm oreato thn illusiimitf da^er 
and viofence, hutHo the stunt aa aa^ as po^Me. 
lliey wear {infective clothing, rig cars thaican with- 
^»nd n^l-ov«cs, and put iin hours <€prMtlGe. ^ 






1 





















One way of showing oimflict is tibrough rugged 
.fAi^f^I a^m aoA violerce: Anotl^ wtfy sfdevdaiK 
ing eoi^ict iu'a plot ia through inner stn^egbs and 
persimai decisione. For example, CJ. mi "^tt Hous- 
ton" knows her firiei^ is not dealing drugs. The evi-- 
denoe is deariy there, but CJ. goes by ha> instincts 
and tr^ to dtear the nan» of her firi«^ 

Ini»r cin^li^ ai« very oonqriex v^ira tiM^iiBVolve 
anrand iannrtant iHit oi^io^ing imli^ FVir exaniide/ 
whoi a pdUoe offie^learns that hia <a- h««> partner is 
takhig^bribes, he she is with tunUng in the 
partner and breaking the unwritten code among 
pcAioe fl^Rcers. \, 

Defense attmi^ys iace diflicult choiees when con- 
fronted with crindiyiite whmn they kiMw are guilty 
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but wb(»n tlusy can "get beraim <tf a t«Jiiiki^ity 
in tbe law Simild d^mse attonnys do their ^bs or 

not? • . 

Often ii)ner eoSflicts on TV ar<» easily solvGd. The 
poii^ (^COT taking the l»ili«9 r^g^ or t(M crU^inal 
is fcmK^ guilty (^aaecMmdccii^andsoi» to jail. 1%^ - 
peraon with the 001^^ is let off tte hook,* In what- 
ever way the cenfltet is solved, good invarifibly ^. 
^ompHs over bad, cxdqit on thf soaps t^ere charac- 
ters like J.R Bi% so *'evil" the^rdont imney about 
inner struggles ^ right and wrong. 

A thitd arra conflict on TV and in our liv^ is 
"^ptnts and games. We all wuit to win. Wbsning be- 
comes veiy imiMntant, and we will do almcmt any- 
thing to win. Weliesr about spints figures that get \ 
luMiked on drugs and seed pain diets before games, • ' 
ju^tokeep|df^inK.Thedesiretowini»80greattl»y " 
will do almost anytfaikig. Mfe see grown-iq^ fitting 
and shmving poOT nmnnm in qnrta. Sometin^ the 
innor piraraare to win caos^ ^em to kiee Gdght (^tl» 
fun ^p»t8 can be and the need for good ^c^rtanan- 
like conduct. Our desire to win needs to be balanced 
with fair plait g<tbd teamwork, ami Twp&eAi(a c^b^. 
"0x1 tillffli, we witx^ lh« immature b^vior c^sfMoie 
figures on TV. They are not able to balanee thf vari- 
ous conflicts in thdr Uvea or accept mi^ak^ and 
defeat. So. they strike out at othm Can yon think't^ 
,8ome sports figure who aze nc4f»ious fiir'thte!? 

Conflict is part ;i'r^ life. But we have to leai-n to 
deal with it in a construfctive way Conflict can make a 
show interesting^ but it needs to be balaroed with 
strong diaractenzationa ai)d weU-develcfied |^k^. 



DiTOiiBsioii Qu^itioiis 

1. What <b you thin^are the most violent ^ows on 
^ TV? Why? -What do you n^an by violence? Give 

exany^ d'dUfTer^ types of viotence. Who are 
the usual victims of vidl^ce? Do you see the con- 
seqi^ioes of vii^ence su^ as iiuuries. pain, psy- 
ddogioad int^mna? , / ' 

2. Do you feel that th^ is too much violence in TV? 
Why or why not? If your answer is yea, what can 
youdoaboutit? * * 

3. Many parents and TV ^ties label cartoons a^ 
vid«at What (to you think about-thls? Is it the 
flame kind (tf violence that would be on "Magnum 
PL* «r "The A-'&fun?* Have you ever seen chil- 
dr^ imitating TV violence? 

^ 4. De^beadiaract«!n(mTVandtiieihnerpnd>lem 
he <»r ilie feced. Wiu the^m^em solved? Wto it a 
realistic solution? 

6. Describe an epi«)de erf a seriea in which a charac- 
ter faced a confUct of values. For example, the 
' p@r80i| is torn between friendship and doing what 
is rii^t What is mere important? Have ^ ever 
hwl ^milar i^esram in your life? 

' 6: Describe a TV ^rts event where theplayera were 
not playing fair or were not getting akag with 
others. What do you think when you see playera 
fighting on the ^Id? What oUier ways could be 
usedio^ resolve th^ coiVflicta? 





GQD PROMISED NEVER TP DO 
VIOLENCE. TO THE WORLD 'AGAIN! 
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Activity 

1. ^tchthMe action 8liowsdiiriiigtl»w^FUl in 
Uie infonnation listed bdow fia* each (tftha 



' Show 


Viotenl Act *tor Verbal AggressioR 


* 


Why 


RCKlttHs 




^ , — . _ 


C 










1 










* • 







2. Jc^ down in the ^oming wedk tl» examplefi tit 
nameK»lUng afld aggreisive wSngs yon hear on 

. TV. Does the TV lau^ fxmek et^H^a^e you to 
^ laagb at imt<downa^How do you ^BcO^itmt sud) 
put^wiffi? Dp you ailiyoitr fHends use 8i«:h say- 
ings? Do you heUfiv^ that *^:k8 axsA st^es will 
break your bones, but name^^ never hurt your" 

3. Make a report whidi eompara^^TV news 8t<8y 
about vfolenoe with- a new^ii^P^r^pK»t mi the 
dame story What were tiie differences b^ween 
them? .Which <m6 was more sensationalized? 
Which mi»« Q^^tive? 



4. TlierearemanyoiHiflictBlori^intlwKble. Pidia 
M0rjk determii^ the kinds of omfiiets and the 
main charactedrai' act^|Kn», luod ifismK tli» vf^tuea 
witili wfak^ they are atxt^sglh^. Vs» fidatti^w 
18:21^5; Mark 15:M6; Luke 16:19-S1— or 
'dlKXTO^Hir own. , * 

,6. 'Il'^tdi three i»t^l^«si»i^tlte san» type. Kee|i a 
showing im^pitun, ctmflict, altematllvi»» iccddu- 
tion, values. ' , ' 




Protfram 



Conflict 



Alternative 



ReBoIu 



Vabes 




6. Heroes AND Models 

FdD[ow tlie Stars . 



Wfe all like to imagine^uraelv^ in sitOfUona as 
otherpeople. In televiskm's raake-fadieve world th^ 
are many opportunities to identify with m or 
another char^rter as we watch. What would it feel 
like to iiave so mud» power, to be involved in si^ 
danger, to be married to that perwfti? What wwild it 
be like to travel toan exotio (lace or have unlimited 
amounts of money or to btic^te to solve the mysteiy 

easily? 

If^^ffiy to be a hero on television wi& a sutii^wri- 
ter to hdp outonart villaitts, be^ the odii and rid 

world ^ evil. Certainly wef^fl)« not btonk; ymmmk, 
slx-mUlicmHicaiar men or imdible hidks hi real U^^ 

But in televkhmV fhntaay %mA we are hivtted to 
Iff^auithalwetoo^beldg'limewiimerB.Idei^- 
ving with d^ract^ is Hm, but it is ^ a tean^ 



proc^. We are forming images of ourselves in the 
ftm^llbuse mirpor of TV diaracters. We try them 
<m for aim and see what fits and what'^ies net 

EveiTone needs a h«o, someone who repn^enta 
the good sids <tfpeo^, someone who is all ^be things 
we migbt like to be onrsehr^. A hero heti» us to 
imagine ourselves d^ng good things. When we iden> 

itify v^ k hero, he or she becomes a role mo^ 
Iblevisiou |»«vides some po^tive role models- 
tolerant fathers, ioving n^^, tainted young 
pe^. Can you Oihik withers? 1^ also shows us 
negative moi^ such as oraoked oops and dishonest 

As Ghri^ans we have very definite role models in 
Je^, heroes frem se^g^ture» uid sainUy peeide 
tlumiNB^bmit the ages (tf tSie dbmdi. I^viaion occa- 







A mxmettem **Jemn of tkmrnmH^Bait to w afeiMt hk 1019. 
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aionally portrays audi extrsordinory role joio^ls. 
Usually, however, we have to watch for Christian 
values in -the lives of ordinary pet^ile. 

Our TV role models tell us something about what 
society values. We need to reflect caiefidly on how our 
values compare and /or contrail with those shown on 
TV. If we look at our nu»t ptqmhur dtows, they dten 
deal with rich people. "Dallas," "Dynasty," "Falcon 
Crest," "Hart to Hart" and "Different ^rokes" are 
■ just a few examploi. Tliey rely heavily (m tl^ use 
stereotypes. Wraoen are often beautiAU, but dumb. 
' Kids are seen as problems, min<Hri^ groups are often 
* the criminals and old pe<H;>le dmkt have signifi^nt 
roles. We don't have many blacks, H^anic, Oriental 
or handicapped stars. So if your heroes and models 

were only from TV. you could beeome veiy finmlnited. 
Most of us dont live extraordinaiy lives and never ^ 
will, yet we seldom see a show where very ordinary 
life 18 pmrtrayed. 

However, the rea( Christian heroes life are the 
vsjy f»dinary people w)ui live e^ day in an extoaor- 
dinary way. Tlhese are the pecfile who live out the 
gospel message by caring for others, being JSaimt, 
forgiving others, and making irayer an important 
part <^ their lives. 

Sometimes TV may present such people to us 
•hrough the news. We ae^ the Bfobel Pieooe Pirise 
awarded to Lech Walesa in recognitionirf' his struggle 
for hu^n ai»l eoimomic rights <^lhe wcnidag people 

in I^riand, and toMirtlwll»«aa with her ^ m 
cares day in and day out for the sick and poor and 

dying in India. We (rflen spe food pe^e idio serve as 
volunteers to help provkte food and shelter taa^ tkm 
needy. The local news programs frequently do spedal 
feature stories on fomities who adop^ handicapped 
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children^ church grod^ who sponsor refugees* you Ji 
involved in special service projectfi or volunteer aids 
at Hi^tals or nursing homcfi, as well as many iHher 
people who carry out tlw Christian message of serv- 
ing pec^e in need. 

When looking at heroes ami models, we can learn 
something from TV but we have to be sure we are 
getting a clear picture trfour total society and all the 
people who live in it. We need to be critical TV's 
presentation of life. We need to Hnd models of good 
. living in our familj^ schoola.|Muri£^ and neighb(H-hood. 
Sttimt noticing lu>w pei^e dcane.do look out for 
^ (^hers, they are omsklerate, ttiey can be jujider^aikl- 
ing and forgiving. Some people try to bejwacemak- 
ers. 1%ey are the real lM!ro«» and iMtroin^ that i^can 
follow. 

1. Who are some characters on television you would 
consider heroes or role models? Why? What is a 

' superhero? Give some TV examples. Nama^some- 
thing your favorite character or hero would never 
do. Why? 7 

2. What character do you dislike the. most? Why? 
What wmild you change in this character to make 
him/her more likable? 

3. Debate the following statenwnt in class: **TV 
charMters ami celdimties influence our dioice <ii 
cioti»8, Uie we talk, our iKiliAiee and ioter- 
es^ mir ta^pm of conversation in sclMioI.'and even 
the way we behave." 

4. Discuss (ite following statement: ""Ibleviaion, 
more than any otiwraource, prov^i teem with 
rmMi of people they adrntre." A piill taken in 
l^fe9uHedintl»fi^kiwingrtatiati«abott(rol« 
modbte: television (27%), movies (22%), print 
(14%). Uve aduHs (20%). peers (11%). 

5. Whatpositiv6<|ualitie8doyoumo8t admire in TV 
role models? 

6. Why has FcHoae d'^'H^tpy Gte]^'' b^n m pqmlar 
among young peqde? Do youth see hi|i aa a hero 
or nie model? IM so iAtiiuii age diarw^ers ciuv 
rently on TV. Discuss now th«M»i^ianKt^ are 
realistic and unreali^. Can die class agree on 
any mte tedn character most admired? 

7. How i^n have you teenidiown a TV superhero 
who is religious? Why is it that the truly Christian 
persm is m»t seen c^len ofn TV? Do you think that 
mich a program could be swxradul? Why m* why 
not? ^ 

8. Can ordinary people be supeilieroes? Do you know 
anysoe ymi wmild (»11 a aupa^ro? What ex- 
traonUnaiy events or personal characteristics 
make this petaim a supertono? 




Actlvitk^ 

1. Ask your parente if they have any fovorite TV 
chorecters and why What chmwrtWB tet they 

. like and why? 

2. Conduct a poll among class membera to find out 
wlKHn th^ admire the most <|i the world today 
Perhaps you can attend the pdl to tib» entire 
school or at least anther clma. After tabulating 
tin results, omipare t^m to tl» 1^ poll of 4000 
junior high ^wfents who wem asked tiw sanie 
qucstioii, ']INei:^HBOvoa 80 top biaraes 
ent«itaiims in eitl»r TV or mov^ three apmrta 
figures completad the Leadii« rah mM: 
Burt Reynalds, IbUowed hy Bidiard Fryir and 
Alan Alda. Althoui^ lialf those folied worv girls, 
only five wonien inade the IklL Braoke^^ds w^ 
fourth. 

3. ^te to m of ym limrite TV stars. CoBt<iei 
your public lihnury lar the^idiirias. Ai^ Ihk star 



aboift the ttoee thin^ in life tiiat raake him m* h^r 
the hanrie^ CfHiqiare and €(mtr^ the re^onssB 
you let^ve. Bom do their responses affect the z^' 
imafle whidh f«i h^ «€ these fltarE(? 

4. IIHteareqionselotfaisstatenientiWBtteedheroes 
now more than ever before. 

5. What TV diarad^' do ymi identify with the most? 
Ikke a fibeet of paper and diviite it in two. On one 
side list all t^ P^^^ qualities and virtues of 
t^s p^sMi whi^ ^ wonM Uke to hnitate. On 
the oth^ list these tiiingi about this pMwm 
(i.e., lifeetyie, joh, rdat&msliii^ whidi you find 
less 4^rd^ and whidi you would like to avoy. 
Sbare your piq^ with two oAer students. 

0. Select one hero m henriae ftwn the Old m- New 
^ Mara^Biakeattelofas^Atydiani^traite^ 
and vahtts of this p^n^i ira posstt^ Create *a 
collatfe 4hwai magnrine pictures sind gra^ii« 
whidb pQil^ diesediaracteristlcs is modem 1^ 

/ s « 



7, REumoNSHii^ 

Get^ng Along ^tii Oll^ 



Hair; Blonde Occupation: ? 

Eyes; Blue Favorite Pastimes: bating, giggling 

Age: 2»s I.Q. Level: Low 

Who is ^e? She'8 Chrissy, the character played by 
Suzanne Somnaers on ^ree'e Company;" or any 
"dumb blonde." typical TV character or steieotype. A 
stereotype is a generally recognized or simpUfkd 
character noted f<»rul}e orhiorecharacteri^lc8. What 
charat^ otf TV do not fit the mold oi'stereotype Uke 
the "dumb blonder 

The world of TV is inhabited by scores of 

stereotyped charact«8 b^use ^ey are eafity fiN* us to 
recognise and they are easy for the writers to create. 

%le vision characters are stereotyped in several 
ways: by ethnic or racial groups, by age. sex, oecupa- 
tion, religion, even by tlw tc^iim oObe countiy in 
which they Kve or by how miHrfa tlwy weigh. Think of 
Boss Hogg, a atereotj-ped Southern sheriff on "TThe 
I^kca of Haszard,'* or ^lirley. a jolly overweight 
character on "What's Happening." 

Wton we sei^ members ggtmp portrayed on TV 
OS b^mg all the same, it influences the way we think 
about |the group and the way we react to them. If we 
have never known a person in a minority group or a 
blue collar worker, we may believe that Italians are 
gangster or that blue collar Wrkers are dumb and 
prejudiced like Archie Bunker. Iblevision is not real 
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'*The <leifers«m8" poke fon Ota v^U^ of stereotypes. 
Can ymv name soiTO? 



life and we ^nnot jump to the conclusion that any 
group of people can be so easily labeled. 

Stereotyped characters are usually one> 
dimensional, that is, we see only oi^ side <^Uw»m: we 
never see them as individuals with both virtues and 
faults. On TV we usually see negative characteris- 
tics. Often the humor of a show is based on the pre- 
dictable and foolish way a £toreotypcd character acts 
or dressea or ^aks. 

Many groups, such as blacks, won^n or HisiMmics 
that aire usually pren^nted as stereotypes, have pres^ 
sured TV producers into portraying them more 
realistically But sterei^ypes still exi^ especially on 
syndicated pn}gran» that are rerun. 

In the early days ff the navies and television 
blacks were caM in roles whicfi portrayed them as 
i^upid and m^de them the butt (d'.the jokes. Hiey 
were dien cast as servants or maids or dancers. 
Blacks were cast in more positive roles starting in the 
60s. For example. Bill (C<»l>y co-stanred as'a spy in "! 
Spy," and Oihann Carroll portrayed a nurse in 
"Julia." But most of the ciuuracters on those shows 
were white. 

Then in the 7<te, shows like "The JefrerBons,** "Good 
Times" ami "What's Happening" b^n to focus on 
blacks. "The Jeffersons" is unique because the family 
is well-t4Mio. Yet, like earlier bla^k characters. 
Gewge Jefferson is irat a positive figure. He isidevi- 
<Hi8, A>oIish. loud-mouthed and as much a bigot as 
Archie Bunker. 

Hiere are mmie eswnples today of poBitive black 
cfaaractera. Bensim is a smart, intelligent dsaracter 
<though he is still a servant!). On -^e White' 



24 




aomal group, your reli^n, yom parents' work or 
yxm ai^ of the efNintry? INd you writera pn^^ to 
the netwoi^c at local ^tkm? 
3. How are children and teenagers {Mreaented on TV? 
Ai« they usually stereotyped? If possible, watch 
TV shows that piemiered in the 50s or eOs and 



in today^ programs. Shows ftom die 60s include 
"Fatl^r knows Be^' "The Adventures of Oade 
and Harriet * "Leave It to Beaver " "Las^**; fttan 
the "My three Sons," "Hie Brofef Buudi." 
"tlie Partridge Family." 

4. Brain^orm for three minutes^ a class, listing as 
many rterr olypf» as ym can. (BemenrilNn' that in 
br^^mv^ng ymi jiMt call <mt ktois an4 have a 
ivcon^ list them. Thto is not a time for discus- 

' sioa.) Hien ask these questiims: Why do I uae 
slm»types? Has my «^^nkm of these groups been 
a£fected TV? Do I sometin^ stereotype groups 
of peo^?is stoei^yphig a Christian reqimnse? If 
why fH^7 How do I help change a stereotype? 

5. How lb people Mp relatitmships grow? Oiould 
being a Chrii^aa i^iBct relatiottshiiM? If so, how? 



Shadow" blacks and whites are fHends, as they are on 
"Barney Miller." "Fame'' showed black tea«d»9rs and 
Etucbnts wcHiung t<^ether toward the mme goals. 
The extremely successful mini-series "Boots I and IT 
gave us a rare {^qwrtuni^ to see Uadu as comfdex 
characters, forced to struggle against hattfd and 
prejudice. 

Have you ever heard anyone say smnethif^ like 
"You diMi't look Jewish," or "lHaa dont look like- a 
librarianr thf®e expres^ons stereotype pet^. TV 
has the power to des^noy mereotype images or to 
force them. Stereotypes are dangerous because we 
start to believe that they are real, that polke oSkers 
are brutal, older men and immiim are gAntthji woq^ 
are less intelligent than men. Hlfhea we Mart |o pre- 
judge pe(^ l»8ed on their grotqf identificati<m.'we 
forget that ail of us belong to several groups. 



Discussion Qu^efckms 

1. Name programs in which racial or etluiic 
minorities have mi^r ndes. What kinds d shows 
are they? DoEKaribe Imiw the diamctefs are ]»e- 
sented, and think about how tibey are dreffled,lMyw 
they act, how they talk.. Does the dtarsetwr pres- 
ent a good w bad image, or a comHnation? Is ^ 
character a stereotype nft more ftilly developed? 

2. Have you ever hem offended or un c om fc fftable 
about the way TV has piese:^ your ethnic or 
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1. Makealistof 10(Nriiicff«et]micgrmq»aiMlminw 
TV characters who belimg lo thenf. Use the dmrt 
below: 



EtliiikGro«qi 




Show 
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-1 ^ 1 ....... ^ . . Sy^ 
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Think about l»m yoia know to whieh grauii the 
charaet^ bdimga, U., appeanmee. Whatdo jroor 
classiflcatioiis tell jQii» about ti» wiQT we label 
people? Are there characters on your list who can 
be gimiped Orieatal, bi^ whid you eaaaal grooii 
more ^ledficailj; soefa aa Chie^? Aie there 
ethnk groups that are "tnv^iUe" m nmi-esteteiit 
on TV? 

2. Make a Urt of oeeupatkma and Itel the characters 
who work at eadi job. Is the ^eaeatat^ <^ the 
character stereotyped? Fco'idnni^e, doyou <rfteii 
see mad sdenti^ old maid USffarlan^ hoine* 
wives oheeesed with seiiibNair itooi^ 

3. Divki^tfaecla88iiitotwogimi|i8.Aatigii«iegrou]>. 
tomooifaffthechaira de iaii;hoaffeworirfiig 

on TV and assigh- the sectmd grotq* to amUtor 
non-vforking women on TV. Describe oi» of these 
characterB in H^ail and deaeribe in what waars die ' 
ia cHT is not atmitgpped. 

4. l4Nik at several TV pmigrams and describe 'the 
typkal way in whkh men are pveso^ed. 011 jrou 



ei^aee who ore not *Wefao?" If so. hew are 
thqr porteayed (siMh aa Felix Ungnr en *The Odd 
CfHiple*)? 

5. Se^ a group based on ethnk, race, age. area of 
the eaoBti3^ ete., and make a callage of the chatac- 
teis tax TV who &U into that gim^. Use pbc^ 
graidisftm»< 4dmag ag^wmrtowti^fecfe».0n 
the back of youTddlafedeseribe tlM ways ha 'vhich 
the cfaarafiters are tl% same i»r difibi^ for exam- 
ple, Bamey AOller ia not a TV pel ice office 

6. Makealii^i^aUthegroi^towhicbjnmbdong: 
racial, e&nic, eetmomic, lelig^is, ifie. 1^ what 
way does TV treat «Mh of tim |poiqi8(7 

7. Cr^eadassidayarhkhdiowatherelatioailiipa 
of peo|^ in the |day to mffi omHlua'. 

a Describe <mep«»miB the go^sttf^ who met' 
Jem How d^ this a^etin^ afil»et thai pmm? 
What wa#the pers»i1s rdatkmdiip with Je^is? 
DoeeTV enooarage a Chri^ian relatittidiip? . 
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pUk U}f4if^§moii «rilliiifi a gim tiffin frsfidk 
Eemjg^ lias 44 

l« keepMnen tl» tiadi bat soBietliBed iie mi^^ 
her am4 dmw»%B cooettiaioa aad gets tiifi icdb 

tu iferiil wiUi tiie rl^ of ^ pT&m aol to divitlgi'^ 
»yrce of a iievw ^»y. Goiiss Gatee lias oaljr 44 nriti- 
ttt^ to «my on Jii^ 'iioniifd bs^itai «M!e 
uttpfoviiifig thvee r|typBi 0i»imis> Bf dm eai <tf 



tii#|iiO«rltii must deci<ie which rg|ikjlenta m\i be aMe 

'K . Atiei^ is 1111^4 dkiwn on a ^is^ngj<^ because QCtMsr 
age. !^ lo^ht dti^ wanta to aU^ract the college 

.|kil ftoa% after 11 minutes, the owner <^t6e did) 
S^l&ai^a hkmiwi. Aiiee can sing. The blher singer, it 
tiurns«Hii;<wa8onIy Id^pearsnMaiKllm-fattK^' woMuikl 
not kit Ibsr wiH'b. Aliee then gete her friei^, Oeney 
iMeIlBiaothei;vdbo^reiidiekl«rladiattf!eto8i^.All 
of t4il8 is in 1^ Biimstea. 
« Because TV etories ettmptesa time, the proWems 
are aia^ilkd and m}veA in 2^ to 44 mhmtee, la* 
occaaianally is two apiapdes. McConakk op 
"Hudcasile and McCkHrmiek'' ali^ays worms about 
gettli^ to traiiAile with the law. ^t the Judge takes 
care <tf ever^pthiiig. Tl^ catch the en»oka and solve 
all the pv^tea^ aid move on to x^t «edt 

j^uatei OMi^d^gKMTally revidw annind pnAh 
1^B« at home or ^ mtk. "Mke," "One Day at a 
1ln»,*' *tSimii» a Bi^ " *'B^8onr "The «leabmi» * 
"The Heiidiatt Sboar** are all eica^les. Co-wwker« 




l^faMte Lttvhi ae ASe^ and He %)«adL w Mel. 



** ASce" elanrli« (ftma leil> Batil Bevitod 
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ure gertfruUy portrayed as femiiy They are loyal and 
dt^ voted to€Bch other. Whatevar the problem, mi TV it 
iH milved of the time and the metssage is always 
the «Qnie: FamUy/roommateH/ workers/neighbors 
«tick together Regardless of how the characters de- 
irei ve each other or how they yell and scream at each 
other in the course of the show, they are reunited by 
the end of it. From erne show to another, all are ha|H»y 
again ^at least until next week. TUm from one 
channel to another; you will find that all well by . 
•the end. 

TV dramai^ offer the ^ame simplified solutions to 
profolemH or present only the threat of a eerkms prob- 
lem » Fonzie and Richie corns to blows over Richie*8 
decision to 8tay in Milwaukee rather than go to Ho|-^ 
ly wood m a ^reen writer. But somehow they quickly * 
' work through the pn^lem and remain friends. The 
suHpen^ revolves around the threat of Uieir fight. 




j^iwi haofhen-, ^fkm anm hAck AMd 
fi^m, Pfmfh gtft -h ^irM^ " 
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The only exertions to quick problem solving in TV 
series are Uie soaps where the other extreme occurs. 
The proidems go on and on or, once resolved, tJiey are 
retraced by other problems. On sitoims and wrial 
shows prdblems are introduced at the beginning. On 
the soai^, pr oblems rear up at the end of the show to 
hook you for the next or week. 
We all lace pnrfilems ai^ splutifms in daily life. We 
^ allmustchooiiebetween^tl^andbadanddealwitha 
lot of ;grgy areas in our choice. Things are not as 
* simply wived as they are o-i TV What are mxm of the 
problems and difficulties that you must face? How do 
you solve them? Do family, fii^da, teachers help you? 
Consider 1m>w c j^is handled problems and omilict* 
ing values* Some exanyilc^ can found in Uie follow* 
ing j^^l readings: Matthew 4:M 1, 5:21-%, 26:14* 
30; Maik 10:17-27, 12:13*17; Luke 7:27-38 and John 
8: 1- 1 L Could you uw these ways of living problems 
or the values that the go^l presents in your daily 
life? 

Discussion Questions 

1 . What is yowr favorite TV family and why? In what 
ways js your family like them? Different from 
them?. Think about the way you get along with 
your brothers and sisters, al^ut the ^y you and 
your parents interact, about the causes of argu* 
ments. Do, you and your family often argue about 
TVT 

2, "Hiia^ about a pn^lem a TV family facml that 
your family also faced, such as moving te a new 
town, lining a pet, establishing an age for dating. 
How was the problem solved on TV? How was it 
solved at your house? Oris it unresolved? 

^. Occasionally problems are left unresolved or 
''opm^ended'' on TV Describe suA a pn^pram. 
Were you {leased with the ending or do you prefer 
a «K>lution? . 
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4. D^Hbe a imq^ram which ended oiihiq^ilSKlfos it 

, realtelic? VhulA you Kaw in^^nrr^ a hi^qrar ^ 
umealifidc ending? Why? 

6. What are ^rpkal optXB fsrdUema? Name a ' 
dharacter fMang «idi probl^tts. How long has fllie 
or he been confronted with :t? How real the 
problem? In what ways are 8oai» nam mdkitic 
than pxiatB time pnqtrans? Ima realtetif^ Oo jcm 
pr^r soops, ^tcoim, dnuna> i|K»rts, or news and 
educaticmal ptogmrn^ Why? 

6. Arethejmridemst^iiEieeTVffluaiUescM^ 

catu»d external fiavoes, i.e^ qjtitEide tl» fiunils; 
or by internal forces, i.e«, the personalities <^ the 
characters or tl^ reat^UHis? 

Acthritiiesi 

1. Ke^atJl<9(^fBi9iilyH9uitansddbow9,Arotfae.|»^ 
ents wi^wed, divorced, Bianisd, renMurried? How 
many dhiMren are in ^ fiucaiiy? How il» the^ 
treat each other? Deso^ ea^ of the ctawlers 
and their nOes* for &mii^^.iSio^-^:0iol^^ 



wtM Is the t&tim^ in charge, the fatiier-knows- 
bei^ type, w is 1» a iKunUo:? 
J. lij^the^^^^ramsthataresetinwt^i^l^essi^ 
. lua dpQlk» station witfSce.Etesarilw^,^^ the 
charaet^, the usual pvoUenaa. Ate the pn^taia 
related to the wotii: i^taation or to the diara^eri- 
zaticmsi? How many at tl|e wooers* family are 
vi^Ue? 

3. Diseura with ytrar parents the way parents m« 
portrayed on TV. Are your parents unhappy or' 
uneasy ti^t their image on TV? Do th^ M 
&mi|y4ype prc^mms make it easier <»■ more dif- 
ftoilt to ftUfill their as parratsf? 

4. Wattfh the news fo/two ai|^. Ifentiiy fottr toft 
imd^BM in tiie wpild. Peseribe ^'proUbm aiid 
wi»t woild teade^ arp dms^ aboitt the prohleia. 
What would be yom^ s6lutSonio|hese proM^na? In 
groves of four, {dor a foUoW'i;^ news ca|t 
alwttt om ftf the pt<(^t^s and its evoBtti^ s«^» 

^<m. "fou may ceasttlt yoiur pai^ta to help y^ 
wi^ttoftctivilii ' 






9. What Do You Watch? 



bnagiiM that you control the |Mmw fiMT tuniii^ 
your telev^on. The eleetrid^ to power your TV 
coines firom a feiierat(»' tliat is driven fay a biortk. 
Picture you^If having to pedal the bicyde coatma<- 
•omly in order to watch every |»ragram (^year d^ckee. 
How would this affisctymir TV viewinghaUts? liquid 
this cause you to think seriously ghout the reasons 
you watali ontain diows? 




In tlM eariy days of televi^Mi majBOf homes could 
receive only oae or two channels Tkse chann^ 
earned pit^H'amniing cmly during ^rtaSnJ^HirB c£ 
the day and evening. The possHrflities for viewii% 
were limited aiaKpeopie di^ maqy oth» int^iesting 
things with th^ time, Oradfia% TV viewing in- 
creased, more stations came inlo '«iiMmiGe, net- 
works otfered more and uvaam fm^pnn^, eacooad tfte 
ek>dE. Ifow in some of our dtiea caUe teieviskm figns- 
terns with 140 dSannete ate being instaU. Hiink of 
the effects <^ all that teletriakm viawiBgf 

pBo|de watdi TV fffi* nsHu^ dHlia^ iiMms. Some- 
tinmi thsy watch out of boredom with 1^ sitetimes 
out of interaait in finding out what is haiqiening in th'.i 



sometimes because they are attracted to a certain 
type of stwy or character Beopie watch £»• many 
reasons, smiie of th«n better tium ^othere. The to 
remains, however, that the fiverage- Amerlemi 
watches a UA dTTV. Jt hm ns^mad laneBidl .as U»b 
nationafpfiBtime. The4a^g{ir ex^ t^'wisMMme 
too much TV. We are beec^ng ov^xMfed and 
Uimted from it, It esuld betas a hsDEidf! t» ear wiril- 
beii^— to our physical faeoiti^ oar iBtelteetaal 
h^dth. our moral health, our aodal ImtAOi. 

Excessive televMcm viewii^ ma harm our fiqrri- 
cd health because U keeps IIS iaaetlve and depiives 
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us of tl» ^Nsrdse and air our bodi^ i»ed. It 
affiscts our.intdleetoal health becau^ it takoi time 
away from activiti^ that stimulate our mii^ and 
diaUenge our thinking skills. <ka moral well-b^Kig 
^is ^vwly Infected ^ the many lalse values which 
TV j^oftrays hour after Hour. Finallj; TV prasents 
<rt»tacles to oiff social healthy thai is, to our reli^on- 
sh^ with ot^ people. When we ^ gioedfto the TV 
s^ It is ^fReidt to Ijp in contact with others, to 
oomm u nieate,efffe^iv<% todeiAsl^eurfiienAiAt^. 



a pirronal TV diet A di^ is ii^o&M to ItiagJiSF^ 
mice. imtrittoB and the proper asEwunts to what we 
o(m8ume.ATV^wi«iIdheHiuaMhievo.^balAttoe ■ 
hi the binds of pn^pum we watd^ «fiiality in the 
progrsms we choose to noorigh us; and the ii|^ 
afl«mnt (tf TV vkwiag so we can, in the best 
sh^possHde-Asdld and eon^stent diet will put us 
in eoatxol of TV lyither than alkiwfaig.TV to emktrol 
ourlii^ 

1^ are in cmitnd (tf TVn^ we a^ key qiK»- 
tbns such as: "Wiqr am I tuming^.tlM tolevitioii?* 
"Bow hmg Willi watdi ^ "W^ efatt is there I have 
to <br **W^ did I gel out of what I sawT *!s this a 
worthii^ way to sp^ tisMr Py addng oi||v 
selves questiona^s^ as these we become "critioal 

vteWMBL* ffe hmwg that trfiBikMm i M i ^ r a mmiiig ia ^ 

mis of the good, the fdr ai^ the poor: We ke^ our 
^yra open for. tte be^ wa watch sparingly we evahi- 
s4s in^giratly ti» pn^rsfis we bxper^nee. 

fiecimilag a "oitieal yiewer** does qol happiD 
overnight. TlitelsashiUthalw^haveiedevetopwitb 
^»:te..WBlk fe hi^Mrtiurt ia thai we kmm whift 1^ 
means nid tiial bc^ to ^v^ this skill Oi» or 
the bw t ptee e s tebegfaiisbytalkia tf wi U i eur paiwHa, » 
teacfaos aad olhw aduli fikmb about our TV i^ew- 




28 




ing and about particular programs we watdi. Ihi^ed 
people ccm be ow beei gaides. BvA there are otiier 
guides, ffiicfa as TV tiatings ami reviews, irh£^ we 
dMMild use ]«gularily to Mp us CmA tih^ very bc^ 
jBXi^praam when we ciioose to be TV vieW«. Ifo need 
to keep our eyes and ears qpen to all the heAp avail- 
able, 

Iblevibifm is an hi^pKHtant fiinn til' eoii^ 
for both ^iortaituiMNiit asd learning. We i^ed to take 
TV sn-faHisIsi Hiere is a new twiat to an <^ saying: 
"We beaHiM» what we watdfi.** De^^dk^pni^ good TV 
habits and becoming "critical viewers" can be mat- 
ters of lile afid health. V'. ' 




1. How much TV ^ you watch? Have you nolaoed 
1^81^(68 In ywnr TV vlewix« MMts yoo 
began this ^zdy? Look at tib^Lcimtiinaiim below. 
Blark on the line with an X whei« you "fit" Di»- 
cuaa jmir r^BiKmsra witib til^ dass. ' 



)Btiiny-«y «d Betiv 
who nevef tunts it 



No*MBob Norberi 
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2. TV is both educational and entettaining. Do you 
. lean toward seeing tele visokm as more one than the 
other? How much of each wottld you incm^porale 
into your ideal TV diet? Wrakt titat give yew a, 
\ balcuiced and nutritious diet? - ^ 
,3, ^tThiA yMi buy a modern aiH^iancetodaji you tttti- 
ally receive a booklet of directions oi) how to oper- 
. ato it S{u|^KMsey^Ai« writing ai)d|& a 
. i|fle vision. What wouIcT you say niiipttt- tl» best 
. ways tt> use the niadriil^)? / " ' 

4. What would a TJ^i^tworlcWn entirely by junior 
' high students SSok tike? What kind^ {^pragrama? 
Haws d[hxosdeai^ii^ Stam-^oA 
& What w<H>ld haiq^ to tile world ift tfatn^ maie 
m>^eti(R» fin^ Ty rec^iim was made^i^ 
ble? How would saSku hafyenihg a^feiet y6tt, your 
family and IHeada, the U^. and tte world? 
6. I&tiqxue yott decide timt you wwidd like to wat^ 
TV in th« ftUnire. ^f^bal aie ^ alteniatii^V 
JhiEiins^i^ tdth tite da^ a Uirt of e» m 

activities as yim can. Make «:mg»)tka>s r^te> 
tic and poG^le to da 

Activities 

Here is a list oS some reasons why people watch 
televisiott. Which tam*9^y to you? Can you 
think of others? List them. Ask your parents to 
diare whidi on^ «Hfqdy to thioa. 

•~HtUsrUiiiuneot •^Menaexkm — fw^ampany 
— relatatkMi -ilestroy silence —education 
—para time "torgA pnitkfas — asi^pns^ 

->it's Ju9t ih#te —gel away from —ccaivsfsation 
peof^ > tOfrk 



2. Imagine that you are a parent making rules about 
family televisioh viewing. Individually and as a 
class write them down. Compare jrottr rules with 
the ones actually made by the families pf st^deh^ 
in your class: . . ' 

3. SufqMlte you are an expert at curing p^^^ who 
feel t^ a^eTV addit^7 &)le|^ j^mg mjMHtrs 
. cljinic and t«!Ung^the aiuUet^t^uf yoill'^.ra^^ 
ther^jy Either get wmeami to^luntedr b li^ the , 

^ "addte^ w 6|i^ik to ffce csili^jcla^ ^ 
A. Make a Kst d'all fi!K» available resources of infor* 
matiott about upcoming TV programs. Bring to 
class some examples, i.e. TV Ouide, ne<(ra^^^er 
reviews^ magadira artid[«9. Set u|i a (Special bidiki^ 

Which oi^ara nH^hi^^Ai!? Can-ywi write simi- 
lar reviews of TV programs you 6«e, using these aa 
model8?'B7it. » 

5. Since October 1979. mcare than 10,000 diildren 
have written tlN$ Federal Gonannnicatiofl« Ca«n> 
mision (Consumer A^istasce OflBce, Room 258, 
1919 Mi^, Wiftsfeit^tion* aC. 205^) tellii^ 
ra^fld)^ what think dbout TV. Plan to write 
ktt^ in dae» and smid thera to FCC. (hr write 
a letter to one <^ the four ma^ networks. Itoir 
te»ch^ faAs tibe address. ' . 

6. lUMte an essay for your TV Scn^ibook ttet tdls 
about yimrattitiide toward TVasa remit <^(i^dy- 
ing this ocmrse. How have )^ dbacsged? What 
effect has Hiia program had <m your &mit/s TV 
vkwii^ haHts? Wfaal new inaighta do you have 
^xnrt the pow^r and Uie iMMmlnliU 

in our world? 
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